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ABSTRAK
Penelitian ini bertujuan untuk mendiskripsikan tipe simpati, empati dan implikaturnya.
Penelitian ini menggunakan pendekatan sociopragmatik. Penelitian ini adalah
penelitian kualitatif. Data penelitian ini adalah ungkapan simpati dan empati. Data
dikumpulkan dari Facebook tentang video dokumenter tentang kamp tawanan
Auschwitz yang diunggah oleh DW News. Teknik pengumpulan data yaitu observasi
dan dokumentasi. Peneliti menggunakan simpati teori dari McDougall, empati teori
Goleman dan implikatur teori Grice. Hasil penelitian menunjukkan bahwa: 1) terdapat
2 tipe simpati yaitu yang terdiri dari 56 data: 24 (43%) passive simpati dan 32 (57%)
active simpati, terdapat 3 tipe empati yang terdiri dari 23 data: 8 (35%) cognitive, 7
(30%) emotional dan 8 (35%) compassionate, 2) terdapat 2 tipe implikatur yaitu yang
terdiri dari 24 data: 16 (67%) conventional implikatur dan 8 data (33%)
conversational implikatur yang terbagi menjadi 2 yaitu: 3 (12%) data generalized
conversational implikatur dan 5 (21%) data particularized conversational implikatur.
Peneliti berharap penelitian ini dapat menjadi salah satu model simpati dan empati di
sosial media.
Kata kunci: simpati, empati, sosiopragmatik.
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ABSTRACT
This study is aimed to describe the types of sympathy and empathy and its implicature.
This study uses sociopragmatics approach. This study is qualitative research. Data of
this study were sympathy and empathy utterances. The data were collected from
Facebook about the news of Auschwitz concentration camp which posted by DW
News. Technique of collecting data were observation and documentation. The writer
used sympathy theory by McDougall, empathy theory by Goleman and implicature
theory by Grice. The result showed: 1) there are 2 types of sympathy: passive contains
24 data (43 %) and active contains 32 data (57 %), there are 3 types of empathy
expression: cognitive contains 8 data (35 %), emotional contains 7 data (30 %) and
compassionate contains 8 data (35 %), 2) there are 2 types of implicature:
conventional implicature contains 16 data (67 %) and conversational implicature
contains 8 data (33 %) which divides into 2: generalized conversational implicature
contains 3 data (12 %) and particularized conversational implicature contains 5 data
(21 %). The writer hopes that this study can be the one of the models of sympathy and
empathy in social media.














A. Background of the Study....................................................................................1
B. Problem Statement.............................................................................................4
C. Objective of the Study.......................................................................................4
D. Benefit of the Study...........................................................................................4




CHAPTER III RESEARCH METHOD......................................................................26
A. Type of the Study.............................................................................................26
B. Object of the Study...........................................................................................26
C. Data and Data Source.......................................................................................26
D. Technique of Collecting Data...........................................................................26
E. Technique of Coding Data................................................................................27
F. Technique of Analyzing Data...........................................................................27












Table 4.1. 1 Type of Sympathy Expression...............................................................88
Table 4.1. 2 Type of Empathy Expression.................................................................90
Table 4.2. 1 Type of Implicature................................................................................91
Table 4.2. 2 Type of Conversational Implicature.......................................................91
